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1 Do you ever go shopping? What do you usually buy?
2 Are there any street markets where you live? Do you visit them?
3 Do your family buy fruit and vegetables from the supermarket or the market?

2  11 Work with a partner. Match the names of the cities (1–3) to the correct picture (a–c). Give a reason for each choice.
Watch the video and check your answers.

1 Tokyo 2 Istanbul 3 Hong Kong

3  11 Watch the video. Match the numbers to the correct description.

1 400 + a the time the fish market opens
2 3 am b the number of streets the Grand Bazaar crosses
3 4,000 + c the number of different types of seafood in the Tokyo market
4 61 d the time the Hong Kong market opens
5 2 pm e the number of shops in the Istanbul market

4  11 Read the statements and decide if they are T (True) or F (False). Watch the video again and check your answers.
Correct any statements that are false.

1 Online shopping can be difficult because you don’t know what you’re getting. T / F 
2 Markets are popular because there is usually something for everyone. T / F 
3 The fish market in Tokyo is the largest fish market in the world. T / F 
4 The fish market sells all kinds of seafood including clams, snails and tuna. T / F 
5 The fish only arrives at the market by boat. T / F 
6 The market in Istanbul is only a few years old. T / F 
7 You can buy bowls, scarves and sweets in the market in Istanbul. T / F 
8 The prices in the Istanbul market are fixed, there are no discounts. T / F 
9 The market in Hong Kong is very busy at night. T / F 
 10 The items in the Hong Kong market are expensive. T / F 

5 Work in groups. Discuss the questions.

1 Which market in the video would you like to visit? Why?
2 Which do you prefer, shops that offer fixed prices or shops that offer a discount? Why?
3 How would you ask for a discount in English?

A B C
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